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Abstract : 
Through Our study, which was entitled The Role of Facebook in The E-Marketing 

Process of Cosmetics and Clothing among Store owners in light of The Corona 

Pendamic, which is a field study in the city of Jijel, we tried to highlight the role that 

Facebook played in the E-Marketing process during the Corona Pendamic, based on the 

following main question : Did Facebook played a role in the electronic marketing process 

of cosmetics and clothing for store owners in the light of Corona Pendamic ? and the 

following sub questions are :  

 Does quarantine play a role in guiding merchants to market their products via 

Facebook ? 

 Did Messenger play a role in marketing communications between the customer and 

the shopkeeper under the proyective measures ? 

 Do Facebook ads during the quarantine period play a role in the customer s demand 

foe many products ? 

And our study was divided into two sections : 

The first part involved the theoritical aspect of study, and it was divided into four 

chapters : 

Chapter One : includes the subject of the study and the following elements : reasons of this 

study , its objectives, its importance, the study problematique, the previous studies, the 

sociological approach. 

Chapter two : we looked at Facebook, its genesis, its features, the design of the Facebook 

page and its positive and negative effects. 

Chapter three : deals with electronic marketing where wer refer to the factors that led to its 

emergence, list some of its types and characteristics and reflect its importance and its phases, 

pros and cons. 

Chapter four : we devoted this chapter to showing the link between electronic marketing and 

Facebook. 

The second part included the practical aspect of study, which include two chapters : 



 
 

Chapter five : includes the methodological procedures for the study, as follows : fields of 

study, study method, data collection tools and research sample as well as research methods. 

Chapter six : includes dump data, analyzing and interpreting data, contains simple tables aw 

well as composite tables and explain them by interpreting and justifying the results, by which 

we give the final explanation to answer the table, then the general results of the study, and 

discussing and analyzing the results in light of the hypotheses and previous studies. 

 


